CBI encourages Iowa to “Go Local”.

Have you heard of the concept "Go Local?" The Go Local movement began over a year ago by people encouraging others to purchase local food and eat at restaurants that use local food sources. The movement has since spread to small businesses of all kinds.

 

The Go Local movement takes on many forms and has been used by various companies from restaurants to healthcare clinics. One version of the Go Local idea asks people to visit a locally owned store or business instead of a chain store just once a week. The more enthusiastic participants push for people to do all their business with locally owned shops.

 

In the banking industry, one offshoot of the movement was Ariana Huffington's MoveYourMoney campaign that kicked off after Christmas two years ago.  

 

As communities continue to feel the trickle down effect of economic woes, the people in those communities are beginning to realize the importance of supporting their local businesses. If your bank has capitalized on this Go Local movement--whether in a conscious effort or because it's ingrained in your bank's community outreach--we'd like to hear from you: How do you encourage your customers and your community to Go Local?

With debit card fees on center stage, the Go Local movement has made its way into banking.

 

ICBA is on board with a big Go Local push encouraging Wall Street bank customers tired of new fees and bad service to find and switch to community banks. CBI is joining them. A state wide press release can be found on the CBI website at www.cbiaonline.org.

 

People are in the mood to change banks as many reports--including a few in today's Community Banking News below--are showing. It's in the "national consciousness." So how can you take advantage of Go Local?

  

Write a letter to the editor of your local newspaper. Below are a few talking points you may want to include:

 

· Community banks focus on relationship-based banking, customer service, and the pride that comes with reinvesting in the community. 

· Community banks are small businesses that thrive along with their customers and communities. Taking care of their customers and looking out for the best interests of their community is the way they conduct business every day. 

· When consumers call their local community bank, they talk with the banker who lives and works in the community, not someone halfway across the globe. 

· Community banks improve America's communities by funding nearly 60 percent of all small businesses under $1 million and by using local dollars to help families purchase homes, buy cars, finance college, and build financial security. 

· By driving local economies and creating local jobs, community banks are an integral part of the U.S. financial system and play a key role in our nation's economic recovery. 

 Have your switch-kits ready, and be prepared to share reasons why going local is a good thing.    Continue your community outreach and encourage your staff members to do business locally.

If you're on Facebook or Twitter use the #GoLocal hashtag, when posting about local businesses and community outreach.

Figure out all the ways you can "Go Local," and make changes where possible
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